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MKG’S LEGAL ADVICE FOR THE INDUSTRY
A NAMM-member law firm is helping music companies
navigate the intellectual property universe
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While some of these issues are probably as old as human innovation itself,
they’ve been magnified by two related
developments: technology that makes
duplication easy, and the increasingly
global scope of almost every kind of
business. Combined, they can spawn
problems companies didn’t even know
they were at risk for. For instance, says
Kasulen, it’s not uncommon for manufacturers to trust a foreign distributor to
secure trademarks or domain names
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like the most logical choice. The problem is that if the companies ever part
ways, it may turn out that the distributor owns the local rights to the assets it
registered. “When the relationship
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